Vision and mission
To ensure healthy living for all people through the provision of high-quality and affordable health and pharmaceutical products. 
From the above vision statement, one can easily notice that Johnson and Johnson’s is a healthcare-related company.  To be more particular, the vision statement makes it easy to know that the company provides health and medical products. The vision statement is also futuristic as it tells what the company intends to do. The organization intends to have a healthy nation by providing quality and affordable healthcare products. Again, the vision statement indicates the competitive advantage of the organization. The competitive advantage of J & J is affordable prices and the quality of its products. This means that it can beat other similar companies because its products are affordable and of high quality. 
Mission statement
Provide high-quality and affordable pharmaceutical products and improve the health of our members and the communities we serve. We use new equipment, and modern technology and our products are trusted by our customers. We care for our employees and other stakeholders, and we are committed to ensuring the satisfaction of our clients. 
[bookmark: _GoBack]First, this mission statement is appropriate because it is of the required length. The mission statement does not exceed a hundred words, hence not too lengthy. Secondly, the mission statement does not contain numbers as proposed by George Steiner. Furthermore, the above mission statement arouses positive feelings of trust and affordability of the company’s products. It is inspiring in that customers are assured of quality products courtesy of modern technology and new equipment. The mission statement also differentiates the nature of the company by stating that it provides pharmaceutical products. This means that the mission statement is not vague. One cannot confuse the company with one that produces, say, soft drinks or manufactures cars. The mission statement is also clear that the organization aims at improving the health of its clients. 
